














How to Make the Most of Clover Friends

Using Facebook

Isn't it the weirdest thing when your parents ask to be your friend on Facebook? On one hand it's cool seeing
the ever-growing arm of social networking reach to people we never thought we'd see on the internet. But on
the other hand, admit it, it's kinda creepy. From a marketing perspective, it's essential to use a platform like
Facebook that's taking off so rapidly. There are now more than 200 million active users on Facebook, most of
which have some understanding of the web and do not need convincing that a strong web presence is essen-

tial for their ministry. Here are some ways of using Facebook with Clover Friends:

1. Put Your Specific URL On Your Profile 3. Take Advantage of Your Inbox!
Every time someone checks out your profile they will If you know any pastors or ministers who are in need
see your URL as your website link. of a website shoot them a quick inbox message.

4. Update Your Status with Your Link

Everyone who reads your status update will be
directed to your unigue URL. Do it a bunch of times!

2. Link to Your Blog
Point people to your blog where you are talking about

Clover (via post ). Mention blog posts on your status.
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How to Make the Most of Clover Friends

Using Print

A beautiful brochure mailed to the right target audience can be a great tool to tell others about Clover. A web
presence will never take the place of having something tactile in your hands talking about a product. Books
and magazines aren't going anywhere for a while for good reasons... You can't replace printed materials. Here

are a few thoughts to help guide you in your efforts as a Clover Friend when using print materials:

1. Never Hand Something Out Without a Conversation 3. Use Your Unique URL on Print

Most blanket mailings and handouts return about 1%, All of our print materials we provide have our website

if you're lucky. Always couple print with a relationship. address. You'll have to create your own with your URL.
2. Print Can Be Expensive 4. Follow Our Branding Manual

Having something printed for you (whether at Kinkos If you are creating your own print piece to promote

or on a commercial press) can cost a lot of money. Clover, make sure it fits within our design guidelines.

How to Make the Most of Clover Friends

Using Word of Mouth

How many times have you purchased an item solely based on the advice and experience of one of your
friends? Word of mouth is by far the most effective way of spreading the news about Clover. Getting on the
phone and calling all your ministry buddies is a great way to help equip your friend’s ministry with a great

website solution like Clover. Here are a couple of things to remember:

1. Don't Be Pushy- They're Your Friends! 3. Chat with Organization Heads
The last thing we want is a pushy car salesman If you know people who make the call for organizations
representing Clover, so be nice to your friends! (denominations, conferences, etc.) talk to them.

2. Point Them to Your Blog/Website for Link 4, Call Us if Someone You Know is Buying
If you talk to them and tell them to get to Clover via If you can't guarantee a friend who's buying has used

your website or blog, it ensures you getting the credit. your link, give us a call. We'll make sure you get paid!
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Final Thoughts

These are just some ideas to help you sell sites.
A lot of these technigues have really helped us
sell sites this first year of business. But by no
means should you feel limited to these few

ways of spreading the news about Clover.

The bottom line is that you know what works
for you. You know what your friends who are in
desperate need of a website need to hear to
kick them into the 21st century. So feel empow-

ered, enabled, and by no means overwhelmed.

The best part for all of us who work at Clover is
that we get the privilege of equipping ministries
who are spreading the Gospel of Christ to the
world. That's what gets us excited... Cool

websites are a distant second.
If you have any questions along the way, please

call us at 805-527-8900 or email us at

friends@cloversites.com.
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